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Letter from the Chair & CEO

Dear Friends of Aidha,

As was the case for many charities in Singapore, Covid-19 continued to cause
significant disruption to Aidha’s operations in FY 20/21.

Thanks to the extraordinary efforts of the team to create new processes and adapt
activities in a very changed environment, Aidha managed to continue offering its
classes, further expanded our suite of short courses, launched a new enhanced Aidha
Business Accelerator programme, as well as created a new 3-session financial
education course for low-income local women. With our whole year impacted by the
pandemic, we did see a decline in our long course enrolments this year but we were
delighted to see growth in the number of migrant domestic workers (MDWs)
participating in our short courses and anticipate further growth in the future.

With the exception of two short course sessions held in-person, all Aidha activities for
MDWs in FY 20/21 were delivered online. Through the year, including classes, short
courses and our extra-curricular “Sunday Skills” sessions that also included Zumba and
yoga, Aidha delivered a total of 361 learning sessions!

Despite the year’s many challenges and the continued restrictions on travel as well as
gathering with friends here in Singapore, we were amazed as always at the resilience
and determination of our students. So many persisted with their learning, spending
half of their only day off in the week attending class, many connecting through their
handphones for three hours at a stretch.

We also continue to be impressed at how well both students and mentors have
adjusted to online learning. While we all miss meeting in-person, mentors have
managed to create strong engagement and interaction during our virtual classes and
students are still able to provide support and encouragement to their peers as has
always been fundamental to the Aidha learning experience. With the encouraging
take up of the online activities offered, we are eagerly looking forward to working on a
longer-term online strategy in the year ahead.

This year we also celebrated our first ever virtual graduation ceremony in October
2020 and commend the Graduating class and the Graduation team for creating such a
moving celebration. Mentors, individual students as well as classes working together,
all made memorable contributions to the ceremony. In the lead up to the event we
also managed to conduct all the Graduation Business and Personal Financial Plan
Competition events online; these included the judging of the written plans, the
finalists’ practice sessions as well as the live final judging.
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We are immensely grateful to all our funders who have supported us through
another unusual and demanding year. Virtually all our regular institutional partners
steadfastly maintained their support and we were also fortunate to engage with a
few new funders with whom we look forward to building long term relationships. In
addition to the very generous gift of $400,000 from the Government of Singapore’s
Bicentennial Community Fund, we also managed to increase our fundraising income
from individuals and institutional funders. These resources have enabled us to
commit to further growing our team and our programme offerings.

As always, Aidha’s achievements are thanks to a wonderful collective effort from our
passionate and dedicated staff team, our clear-eyed and supportive board and board
committees, our talented and committed volunteers, and last but definitely not least,
our remarkable students, who demonstrate such strength and courage to keep
moving forward in their lives despite the many challenges they face. They are our
constant inspiration.

Best regards,

Claudine Lim Jacqueline Loh
Chair, Aidha CEO, Aidha

Letter from the Chair & CEO (cont’d) 



About Aidha

FY 20/21 at a glance

Covid-19 had an even more significant impact on our operations this year than last year,
with all of our long course classes, namely Modules 1-3 as well as Improve Your English, only
able to be offered virtually for the entire year. Aidha managed to achieve 224 long course
student enrolments for FY 20/21, however this is a significant drop from the previous year.
We also increased the number of short courses sessions we offered and managed to grow
short course participation to 309 participants this year, a 55% increase from FY 19/20.

In our Programmes, we enhanced our Module 1 curriculum and developed two new short
course topics. We also revised the curriculum for the financial literacy programme for low-
income local women which we run in collaboration with Daughters of Tomorrow as well as
developed a new three session introductory programme that we piloted with Star Shelter
residents.

For outreach and community building, we held several Open House Sundays at our office,
carefully following prevailing social distancing requirements. We also ran several short
course sessions, most of which were delivered online, in collaboration with other charities
serving migrant domestic workers as well as some of our corporate partners. Most notably
we ran a month-long Learning Fest in March 2021, running six short course sessions in that
period for over 100 participants. We also ran 13 Sunday Skills learning sessions involving
231 participants.

Aidha has been extremely fortunate to retain strong levels of funding support for FY 20/21
and is extremely grateful to all donors.
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Aidha is a Singapore-registered non-profit organisation with Institution of Public Character
status dedicated to helping lower income and migrant women create sustainable futures for
themselves through financial education.

Our vision: Sustainable futures through financial education

Our mission: To empower and provide opportunities for foreign domestic workers and
lower-income women to transform their lives through sustainable wealth creation

Our core values: Respect, passion, diversity, learning

Our holistic curriculum focuses on money management and entrepreneurship as its
foundation, as well as practical self-development skills, including computer literacy,
communication and leadership, to empower women and build confidence. Our programmes
utilise the power of peer support to encourage learning and behaviour change.
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Our Programmes

We enrolled 228 new students

Our impact:

Money 
Management 1

56 classes led by 
10 mentors

Comms & 
Confidence

56 classes led by 
10 mentors

Essential 
Computer Skills

No classes 
possible in FY 
20/21 due  to 

Covid situation

Money Management 2 
53 classes led by

8 mentors

Communications & 
Leadership

53 classes led by
8  mentors

Improve Your English
27 classes taught by 

5 mentors

Module 2
123 students

Module 1
165 students

309 students 
attended 21 short 

course sessions 

Module 3
41 students

Business Strategy
27 classes led by

4 mentors

Business Operations
27 classes led by

4 mentors

English
52 students

381 students led by 
49 mentors

in 299 online classes
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whole 
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8Aidha Annual Report FY 20/21

8

Our Programmes (cont’d)

Aidha’s Theory of Change
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Our Community
Aidha operations are managed by a small and passionate team comprising the CEO, eight
full time and three part-time staff members. Below is the staff composition as of 30 June
2021.

Interns/Special Projects: We welcome interns and short-term volunteers to spend one to 
three months with us sharing their knowledge and enthusiasm in support of our operations 
or in undertaking special projects.

Volunteering opportunities at Aidha 

Office volunteers: Contribute time on weekdays, assisting the staff team with day to day 
operations and special projects.

Mentors: Talented and passionate volunteers who share their time and expertise  
facilitating the Sunday classes and nurturing our students through our programmes.

The staff team is supported by a large community of Aidha volunteers who generously give
their time and energy to enable Aidha to successfully operate and grow. The contributions
of our volunteers are highly valued and we show our gratitude by organising networking
events, responding to the their input and suggestions, and soliciting their feedback to help
our volunteers enjoy their experience at Aidha.

Volunteers

CEO

Jacqueline Loh

Director, 

Programmes and 

Development

Vacant

Programmes 

Associate

Clara Seit

Director, Campus 

Operations and 

Student Affairs

Paula Samtaney

Director, 

Marketing and 

Partnerships

Emily 

Butterworth

Finance and 

Admin Manager

Chin Lin Chong

Programmes 

Manager

Caroline Rogers

Volunteer and HR 

Manager

Elaine Juan

Student Affairs 

and Campus 

Associate

Dewi Wahyu 

Campus 

Manager

Calyssa Wong

Communications 

Manager

Amirah Ali

Marketing 

Associate

Anja Schuetz

Marketing and 

Partnerships

Manager

(Vacant)

Alumni volunteers: Aidha’s alumni who want to continue being involved with Aidha. They 
offer critical operational support, welcoming and registering new students and ensuring 
classes run smoothly, as well as support new students and  encourage other domestic 
workers to join Aidha classes and activities.
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Our Community (cont’d)

42

Institutional 
supporters

51
Short Course, 
Events, and 

Special 
Projects 

volunteers

24
Financial and 
Business Plan 

mentors 
engaged

7
Money 

Management 
mentors 
trained 

10

Individual 
supporters 
contributed 

$134,988

7
Aidha 

Business 
Accelerator 

mentors 
trained

15
Online 

Producers and 
Tech Support 

volunteers 
trained 
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61
attended volunteer 

orientations 
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Our Research

Impact Assessment Research 

Since 2014, with the aid of our corporate partner, Kadence International, Aidha has been
systematically measuring its impact against our Key Performance Indicators (KPIs). The KPIs
are in the areas of: ICT Literacy, Financial Capability, Confidence and Social Capital, and
Business Management.

We believe that robust measurement demonstrates how our programmes impact our
students as well as provides the high levels of transparency we strive to provide to our
donors, supporters and volunteers.

Students’ average 
monthly savings 

increased by 38% 
after M1

85% of M2 students 

save part of their 
income every month

91% of our students 

owned a productive 
asset back home at 

the end of M3 

Note: The above figures are from consolidated survey data from 2018 through end Dec 2020.

Aidha Alumna, Armi Sampani, at her egg farm in Ilo Ilo, Philippines
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Our Research (cont’d)

Results show students’ levels of confidence across of our main areas of focus: financial
control, business capability, and computer literacy.

Note: These are average scores derived from a 5pt scale with 5 being the maximum score; the 
above figures are from consolidated survey data from 2018 through end Dec 2020.

Financial control Business

Computer usage

The indicators also show our students have increased confidence as they progress
through the Modules.

Aidha Annual Report FY 20/21



Grants and Donations

Over the course of the year, our generous institutional partners contributed grants
and donations that offered critical assistance to cover our full programme costs as
the fees we charge our students are heavily subsidised. We are extremely grateful
to our key institutional supporters who include:

Fundraising Events

FY 20/21 was a busy fundraising year, especially as we ran Ride for Aidha twice in
this period, owing to the OCBC Cycle mass in-person event having to be cancelled
in May 2020 and being run instead as a virtual cycle in November 2020 and again in
May/June 2021.

We also ran our annual Gift of Education campaign during the festive season
(Christmas and Chinese New Year) and were delighted to raise over $190,000
thanks to exceptionally generous support from existing and new donors.

As a result of Covid-19, it wasn’t possible to hold in-person events so we looked
instead to digital means to bring the community together in support of our cause.
We’re extremely grateful to the partners and individuals who helped us rise to the
challenge and do this so effectively, as well as to the partners who match-funded
funds raised, to boost the benefits!
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Our Fundraising

FY 20/21 has been another strong year for fundraising thanks to the committed
support of our long term partners and individual donors as well as the
development of important new partnerships. Despite continued challenges posed
by Covid-19, we managed to generate $1,172,880 in funding support in FY 20/21
compared to $688,127 in FY 19/20. The exceptional income this year included a
very generous $400,000 donation from the Singapore government via the
Bicentennial Community Fund that all other Singapore Institutions of Public
Character were also eligible to receive.

•Pearl Consulting
•Porsche Asia Pacific
•The Rotary Club of Singapore
•Tote Board
•Teekay Shipping
•The Community Foundation 
of Singapore
•Wellington Management 
Foundation

•Google
•Hubspot Asia
•Macquarie Group Foundation
•Manan Trust
•Openspace Ventures
•Ministry of Manpower
•National Council of Social
Service

•Partners Group

•Bicentennial Community
Fund

•Blackrock
•Bloomberg
•BNY Mellon
•Capital Group
•Cloudera Singapore
•E21
•Facebook
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Our Fundraising (cont’d)

Fundraising by Supporters

Ride for Aidha
Ride for Aidha is linked to OCBC Cycle and involves ‘Team Aidha’ in a mass cycle event, all in
support of our cause. This year the event went virtual for the first time, and as mentioned
took place twice in FY 20/21!

Ride for Aidha Virtual Cycle 1-15 November 2020
In total we had 134 riders plus a Barclays team riding for Aidha. Corporate Teams riding 
within Team Aidha included: Blackrock, BTS, Cargill, Deutsche Bank, Experian, LGT, 
Macquarie, and Varde Partners and we also had 16 Aidha students/alumna riding as well!  In 
total Ride for Aidha 2020 raised $28,884 before factoring in matched funding provided by 
Tote Board and the Singapore government.

Ride for Aidha Virtual Cycle 15 May-13 June 2021
In total we had 106 riders with corporate teams from Cargill, Deutsche Bank, LGT, 
Macquarie, and Varde Partners, as well as riders joining from Duff & Phelps (Kroll), Experian, 
Openspace Ventures and other partners and  we again had 16 students/alumna riding as 
well!  Ride for Aidha 2021 raised $97,713 with special thanks to a generous donation from 
the World Gold Council and we are grateful that Tote Board and the Singapore government 
again agreed to award match funding on eligible funds, significantly boosting the total.

Other funds raised

In FY 20/21, many wonderful and generous supporters also gave us their time and energy to
organise fundraising initiatives to support our programmes, including:

• Creative supporters Hanming Wang and Aditi Sharma, who organised an online art sale
Rouge with the artwork generously donated by Hanming – part of our Gift of Education
campaign

• Starter Lab making a contribution from their sales to celebrate their birthday month
• 5 friends raising funds by taking on 50,000 steps in one day

https://www.hanmingcollection.com/art-for-a-cause-2020
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Our Fundraising (cont’d)

Cultivating Partnerships

We extend our deep gratitude to all our supporters and partners, whose dedication
and generosity helped us to provide our students with the opportunity to prepare
brighter futures for themselves, their families and communities.

• Facebook has been a very supportive partner throughout the years. This year,
Facebook continued to donate free credits to run Facebook ad campaigns in
order to increase our reach and support our enrolment initiatives and also
regularly helps provide social media and digital marketing workshops for our
students and other foreign domestic workers.

• Google has also been a long-time partner of Aidha, providing us with Google
Adwords credits and also conducting workshops for Aidha students to learn to
use Google apps and products.

• As Aidha develops new short courses to inform important financial decisions like
understanding health insurance etc, we have had assistance from several
partners. This year we also ran and promoted short courses in partnership with
corporate partners including Macquarie and Bloomberg.

• Additionally we worked with partners to run one-off information sessions such as
Using the Internet Safely with BNY Mellon and Presenting your Business with
Partners Group.

• We also wish to express our thanks to partners who have provided in-kind and
pro bono support to us this year, such as Salesforce, who are helping to tailor and
troubleshoot the implementation of our CRM.

• In partnerhip with Star Shelter as well as Sterling and Shearman, Aidha launched
a new three-session financial education programme for low-income local women.

Overview of Fundraising Plans for FY 21/22

We will continue our fundraising with the annual Gift of Education campaign to run as
a digital fundraiser again in 2021. Building on the wonderful partner support we have
received this year, we will be exploring innovative and engaging new ways to raise
funds and awareness with our partners.

We are hoping that 2022 might allow us to return to in-person fundraising activities.
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Our Outreach

Many of our outreach activities take place in person and they were therefore
significantly limited by the pandemic. During 2020 we also principally focused our
engagement efforts on current Aidha students - whose modules had been disrupted - in
preference to reaching out to new prospects, which we only embarked on towards the
end of 2020. We also provided multiple free digital engagement opportunities including
online short courses and other workshops and events.

Drop-in open days were held in our office, since campus was closed, and we opened up
our online short courses to all migrant domestic workers. In March 2021 we ran a
month long Learning Fest to celebrate International Women’s Day with several short
courses and events open to all MDWs. We also ran successful free partnership short
courses including with HOME and CDE, to offer our learning sessions to their members.

We continued to reinforce our presence on digital platforms to reach out to more
MDWs and we showcased students’ success stories, Aidha programmes and our
dedicated volunteering community through social media and media coverage.

Our initiatives in FY 20/21:

❑ Coverage and mentions on online, print and broadcast media platforms such The
Straits Times, Singapore Business Review, Vogue Singapore, PRIDE (Singapore
Kindness Movement), Berita Harian and Berita Mediacorp.

❑ Engagement with students, volunteers, corporate partners and supporters through
social media posts and campaigns. During this year Aidha reached more than 19,000
likes on FB, over 1,500 followers on Instagram and 1,300 followers on LinkedIn.

❑ Continued our partnerships with Facebook and Google to run effective digital
marketing campaigns in order to raise awareness and support enrolments.
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Our Outreach (cont’d)

Events and Activities

❑ Aidha’s 14th Birthday (July 2020) – Held a live panel discussion with two alumna
on Facebook. First fully virtual event being live streamed on Facebook page.

❑ Graduation Competition Final Judging (October 2020) – Welcomed the public to
attend the online Final Judging on Zoom.

❑ Unspoken Life Photography Competition (December 2020) – Received many
wonderful submissions despite the lack of in-person events. First virtual
exhibition of top photo submissions.

❑ Learning Fest (March 2021) – In celebration of International Women’s Day, we
held a series of free workshops on every Sunday of the month.

❑ Hackathons with corporate partners Blackrock and Bloomberg to analyse
challenges and develop solutions.

❑ Relaunch of the Student Ambassador Programme (May 2021) – Spearheaded by
Student Affairs, we started the programme with 14 new alumna ambassadors.

❑ Outreach participation in corporate initiatives and networks such as
Macquarie’s Better Migration Week and Salesforce Women’s Network.

❑ Partnership initiatives with SMU and NUS students for market research and
developing marketing strategies and further outreach to NUS students.
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FINANCIAL HIGHLIGHTS –
STATEMENT OF FINANCIAL ACTIVITIES

Financial Year ended 30TH JUNE, 2021

Income

Course Fee Income 44,305

Donations, Fundraising and Grant Income 1,172,880

Other Income 81,003

Total Income 1,298,188

Expenditure

Rental 36,813

Staff Costs 660,409

Other Operating Expenses 82,578

Total Expenditure 779,800

Total Surplus for the year 518,388

Finance Policy

Aidha maintains a set of documented procedures for financial matters in key areas
including procurement procedures and controls, receipt issuance, payment
procedures and controls as well as a system for delegation of authority and limits of
approval.

Note: Much of this year’s surplus can be attributed to the Government of Singapore’s 
once off contribution of $400,000 from the Bicentennial Community Fund, a grant 
opportunity all Institutions of Public Character were eligible for.
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Reserves Policy
The primary objective of Aidha’s fund management is to maintain an adequate fund

base so as to support its operations. Aidha monitors its cash flow and overall

liquidity position on a continuous basis. Our Reserves Policy is to build up reserves

to the equivalent of at least one year of operating expenditure, which we achieved

for the first time in FY 20/21.

*Restricted funds are funds set aside and used solely in compliance with the specific intent of the 
donor. There is no fixed planned timing of use for the fund. Funds will be used when expenses 
relating to the project are incurred.

FINANCIAL HIGHLIGHTS –
FIVE YEAR TREND AND OUR RESERVES POLICY

Financial Year ended 30TH JUNE, 2021
Five Year Trend

In FY 16/17 Aidha made the strategic decision to significantly lower its fees in order

to make its courses more accessible, knowing that this would lead to a decline in its

income from course fees. As in FY 19/20, FY 20/21’s course fee income continued to

be impacted by the effects of Covid-19 which prevented us from offering in-person

classes, thus lowering our enrolments as well as our fee income. To mitigate this

decline in fee income, Aidha continued to work on seeking support from corporate

partners and the Government. This year, the increase in income is mainly

contributed by the one-off contribution from the Bicentennial Community Fund.

FY 20/21 FY 19/20 Increase / 
(Decrease)

Unrestricted Funds: Accumulated Fund 1,173,438 653,012 80%

Restricted Fund*: Others 8,376 10,414 (20%)

Total Funds 1,181,814 663,426 78%

Ratio of Reserves to Annual Operating Expenditure 1.52 0.93 -



Our Priorities in the Coming Years

Over the next few years, we aim to:

• increase our student enrolment, reaching more foreign 

domestic workers (FDWs) in Singapore

• further expand our online offerings, developing new ways for 

domestic workers to engage with and learn from Aidha online

• further develop our suite of short course offerings to 

broaden our reach and also provide more financial education content to 
students, alumni and the broader FDW community

•deepen and expand partnerships to connect to 

communities/networks of FDWs and employers with our increased 
programme offerings

•strengthen our messaging and positioning to FDWs and 

employers, particularly through digital marketing efforts and by taking 
advantage of the benefits of our new CRM system

• continue  to support alumni to build successful business
with further runs of our Accelerator programme

• scale up our programme for low-income local women

• continue to grow our core portfolio of funding partners

20Aidha Annual Report FY 20/21
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Our Partners

Anisya

Archdiocesan Commission for the Pastoral 

Care of Migrants & Itinerant People (ACMI)

Centre for Domestic Employees

Argus Media Singapore Group

Asian Palette 

Barclays

Bicentennial Community Fund

Blackrock

Bloomberg

BNY Mellon

BTS

Capital Group

Cargill

Centre for Domestic Employees

Cloudera Singapore 

Credit Agricole

Credit Suisse APAC Foundation

Daughters of Tomorrow

Embassy of the Republic of Indonesia

Embassy of the Republic of the Philippines

Embassy of the Republic of the Union of 

Myanmar

Facebook

Foreign Domestic Worker Association for 

Social Support and Training (FAST)

Global Shapers Singapore

Google

High Commission of Sri Lanka

HOME

Hubspot Asia 

Kadence International

Leprino Foods

Macquarie Group Foundation

Maison Ace 

Manan Trust

Ministry of Manpower

National  Council of Social Service

Openspace Ventures

Pasar Glamour

PayPal

Pearl Consulting Services 

Porsche Asia Pacific 

Shearman & Sterling

Singapore Cricket Club

Star Shelter

Starter Lab 

T. Rowe Price Singapore 

Teekay Shipping (Singapore) 

The Community Foundation of Singapore

The Rotary Club of Singapore

Tote Board

United World College of SEA

Varde Partners

Vertiv

We Are Caring

Wellington Management Foundation



Date of 
Appointment

Position Board 
Meeting 

Attendance

Claudine Lim (Chair)* 29 Mar 2010 COO, Infraco Asia 4/4

Jason Leow
(Treasurer)

14 Jun 2017 Head Corporate Affairs and 
Communications, GIC

4/4

Saleemah Ismail* 29 Mar 2010 Executive Director, New Life Stories 3/4

Clarence Singam-
Zhou*

29 Mar 2010 CEO, First Abu Dhabi Bank Asia Pacific 3/4

Chen Weiwen 8 Nov 2011 Founder, My Eye Matters 4/4

Paul Davies 29 Jun 2015 Retired 4/4

Yvonne Chan 14 Jun 2017 Head of Marketing, Asia Pacific, CBRE 4/4

Cheam Shou Sen 27 Jul 2018 Director, Barclays Investment Bank 4/4

*Claudine Lim, Saleemah Ismail, and Clarence Singam-Zhou have served on Aidha's Board for more than
10 years. They have contributed significantly to the mission of Aidha through their professional
strengths, expertise, and wealth of experience. Their passion, commitment and the strong networks
they are able to call on to support Aidha’s work are invaluable assets for Aidha’s continued growth and
development.
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Governance

Fundraising Committee

Chair:  Paul Davies

Members: Andrea Hadju-
Howe, Brigitte Holtschneider

Aidha’s fundraising committee provides guidance and oversight on 
the organisation’s overall fundraising efforts.  This includes  working 
with staff to target high potential donors and monitoring the 
effectiveness of the fundraising strategy and its implementation.  The 
fundraising committee held one meeting during the financial year and 
also communicated by email over the course of the year.  

Audit Committee

Chair:  Cheam Shou Sen

Members:  Libby Beeching, 
Wei Chien Yoong

Aidha’s Audit Committee facilitates the external and internal audit of 
the organization for the Board to obtain independent information 
about the organisation’s activities.  This includes reviewing the audit 
plans and reports of the external auditors  and conducting checks on 
key processes to ensure compliance with established procedures.  
The audit committee held two meetings during the financial year.

Board

Board Sub-Committees
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Governance (cont’d)

Board Governance

The Board’s responsibilities are to ensure that Aidha acts in furtherance of its objects as set 
out in the Constitution and to ensure that Aidha is governed and managed responsibly and 
prudently to ensure its effectiveness, credibility and sustainability.

The Directors are persons of good repute and sound judgment, with considerable 
experience in public service, the private sector and/or in academia. In particular, the Board 
comprises members who possess suitable personal attributes, core skills, competencies 
and the commitment necessary for effective governance. Potential new Directors may be 
identified through various channels – including through recommendation, through prior 
experience volunteering in other capacities at Aidha or through BoardMatch (under the 
Centre for Non-Profit Leadership). Candidates are interviewed by the Chair and at least one 
other Director. Key considerations for board selection are the candidate’s experience, skill 
set and networks, and whether these complement those of the other Directors.  There is an 
orientation process for new Directors to ensure they are properly inducted and understand 
their responsibilities and Aidha’s operations and governance practices.

Board Evaluation is conducted annually to assess its performance and effectiveness. Areas 
of assessment include reviewing the appropriateness of the composition of the Board, the 
effectiveness of meetings, whether there is sufficient focus on strategic planning, 
evaluation of programmes and proper financial control.

Directors are appointed for up to three years for each term of appointment and may be re-
elected, provided that no Director shall hold the position of treasurer for more than four 
consecutive years. Re-appointment of the treasurer may be considered after a lapse of at 
least two years.

With respect declarations of conflict of interest, board members are requested at every 
board meeting to declare any potential conflicts of interest.  (Staff are required to declare 
any potential conflicts of interest to the CEO or Chair as soon as they arise.)

Director’s Interest

A Director may contract with and be interested in any contract or proposed contract with 
the Company and shall not be liable to account for any profit made by him by reason of any 
such contract, provided that the nature of the interest of the Director in any such contract 
be declared at a meeting of the Board of Directors as required by section 156 of the Act. A 
Director shall not vote in respect of any contract or arrangement in which he is interested, 
and such Director shall not be taken into account in ascertaining weather a quorum is 
present. A Director should withdraw from a meeting which decides or involves a discussion 
of a contract or arrangement in which he is interested.
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Aidha Ltd

Registered Address

UEN

Auditor

Corporate Secretary

Bank

CEO

Was set up on the 19 July 2006 as a society and
incorporated as a company limited by guarantee on 29
March 2010. It was registered under the Charities Act
on 13 January 2011 and became an Institution of Public
Character on 15 April 2015.

748A North Bridge Road Singapore 198716

201006653E 

S B Tan Audit PAC 

Accede Corporate Services Pte. Ltd. 

Standard Chartered Bank (Singapore) Limited and 
Maybank Singapore Limited

Jacqueline Loh (since 2 Aug 2016)

Corporate Information
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