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Letter from the Chair & CEO

Dear Friends of Aidha,

Similar to many organisations, FY 19/20 was an unprecedented year for Aidha, with Covid-19
having a dramatic impact on all our activities.

All in-person classes were suspended from February 2020 onwards due to rising Covid-19
concerns, leaving over 400 enrolled students paused at various points in our courses. As it
became clear the pandemic would remain a major factor in everyone’s life for some time,
Aidha set about adapting, offering our first pilot online sessions in March 2020, and then
offering Zoom training for students and mentors as well as adapting our core curriculum in
April 2020, enabling us to offer the gradual continuation of classes online starting in May
2020. From having never offered online learning ever before, as of 30 June 2020, Aidha has
managed to provide 30 online sessions involving 514 participants. All of our currently
enrolled students will be offered the opportunity to continue their classes online and we also
hope to start new batches of students with a fully online offering in the coming months.

We have been delighted at how well both students and mentors have adjusted to online
learning as well as how adaptable our core curriculum proved to be. Taking Aidha online had
been an important future goal for us, however we did not expect to have to do it so rapidly
and under such circumstances. A silver lining has been that this year has proven that online
learning is a high potential channel for Aidha and we look forward to developing a longer
term online strategy in addition to the online adaptation of existing curriculum that we
managed to operationalise this year.

Besides the adaptation of all of our core courses to enable our enrolled students to continue
their studies, FY 19/20 also ushered in a major new programme offering, namely the launch
of Aidha’s new suite of short courses for foreign domestic workers to complement our
existing programmes. We developed four short courses this year: Understanding Debt,
Building Your Resilience, Dealing with Stress and Why and How to Open a Bank Account in
Singapore. In total we held 8 short course sessions for 199 participants, which included
several participants who were not previously Aidha students. We look forward to growing
our set of short course offerings as well as working closely with partners to broaden our
outreach for these courses beyond the Aidha community in the coming year.

Before Covid-19 made its presence felt, we were happy to celebrate another wonderful
graduation ceremony in October 2019, and thank our inspiring keynote speaker, Dipa
Swaminathan, the founder of ItsRainingRaincoats, who reminded everyone how we can each
change the world in our own ways, for our families and communities.

As always, we continue to enhance our core curriculum and, besides the online adaptations
for all our courses, we also managed to complete the enhancement of Module 2. In addition,
we improved our Managing My Money curriculum for low-income Singaporean
women, a course we are offering in collaboration with another Singapore charity, Daughters
of Tomorrow. We completed a second run of this course in February 2020 and look forward
to scaling up the programme further in the year ahead.
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While outreach events were considerably constrained from February 2020 onwards, we still
managed to offer several extracurricular activities both before our campus closed, as well as
after, by offering these activities online. These included regular Zumba and yoga sessions,
and also extra learning sessions on topics such as digital marketing by partners including
Google and Facebook, as well as other volunteers. During Singapore’s ‘circuit breaker’
period, we also held an online version of our annual photography exhibition for foreign
domestic workers, which we called “Inside Life”. While we missed gathering together on
campus, we did what we could to keep the Aidha community spirit alive and well, including
maintaining an active social media presence.

In a difficult year all around, our funders have really stepped up, with virtually all our
institutional partners maintaining their support for us in FY 19/20. While a small number had
to step back, a few even managed to increase their support for us. Our fundraising total is
slightly less than the previous year, partly due to the postponement of our annual fundraising
bike ride that was originally scheduled for May 2020, but we are immensely grateful to our
supporters not only for their continued financial support but also their encouragement to us
throughout the year and their understanding of the unique challenges we faced.

Aidha’s achievements this year were thanks to our wonderful team of dedicated staff who
really pulled together and rose to the challenge of a situation no one had expected, making
the needed adjustments to every part of our operations. Also essential to Aidha was the
clear minded leadership and support of our board, and the commitment and talent of our
incredible community of volunteers. Thanks to all of you for your contributions in this
unexpected and action packed year of transformation and learning for Aidha.

Lastly, we acknowledge the unprecedented challenges faced by our students this year and
salute their perseverance and resilience. From early 2020 onwards, many of our students
were isolated from family and friends with considerable restrictions on their movement, most
had very significant increases in their work demands with households largely staying at home,
and many were worried about the safety and financial situation of their families as income
generating opportunities in their home countries were negatively impacted. Despite these
challenges, we were so heartened that so many still found a way to continue their learning
with us.

As always, it is the heart and spirit of our students that inspires and guides everything we do
at Aidha.

Best regards,

Claudine Lim Jacqueline Loh
Chair, Aidha CEO, Aidha

Letter from the Chair & CEO (cont’d) 



About Aidha

FY 19/20 at a glance

As with many organisations this year, Covid-19 had an significant impact on our operations,
with our in-person classes suspended from February 2020 onwards. Aidha still managed to
achieve 518 student enrolments for FY 19/20, however this is a significant drop from the
previous year.

As it became clear the pandemic would impact life for some time to come, we learned new
online skills and also adapted our curriculum, offering online learning sessions from March
2020 onwards. Between March and the end of FY 19/20 Aidha managed to provide 30
online learning sessions involving 514 participants. A silver lining for FY 19/20 was the
development of new online learning capabilities for Aidha students as well staff and
volunteers.

In our Programmes, we revised our Module 2 curriculum and introduced new short courses.
These classes of 1.5-3 hours duration were designed to be offered as a one-off to
supplement Aidha learning for Aidha students and as accessible first learning experiences for
non-Aidha students.

Following last year’s successful pilot, Aidha improved the curriculum for the financial literacy
programme for low-income local women we run in collaboration with Daughters of
Tomorrow. A second intake ran from September 2019 and was successfully completed. 2020
plans to significantly scale up the programme were disrupted by the pandemic and are now
scheduled for FY 20/21.

For outreach and community building, we held regular Open Houses and partnership
workshops in 2019, as well as wellbeing and fun activities on campus and a movie screening
of The Helper open to all. In 2020, though events were limited, we launched a Circuit
Breaker-friendly photography competition, ‘Inside Life’.

Aidha has been extremely fortunate to retain strong levels of funding support into 2020 and
is extremely grateful to all donors.
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Aidha is a Singapore-registered non-profit organisation with Institution of Public Character
status dedicated to helping lower income and migrant women create sustainable futures for
themselves through financial education.

Our vision: Sustainable futures through financial education

Our mission: To empower and provide opportunities for foreign domestic workers and
lower-income women to transform their lives through sustainable wealth creation

Our core values: Respect, passion, diversity, learning

Our holistic curriculum focuses on money management and entrepreneurship as its
foundation, as well as practical self-development skills, including computer literacy,
communication and leadership, to empower women and build confidence. Our programmes
utilise the power of peer support to encourage learning and behaviour change.
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Our Campus

We enrolled 518 new students

Our impact:

Money 
Management 1

85 classes 
taught by 27

mentors

Comms & 
Confidence
86 classes 

taught by 28 
mentors

Essential 
Computer Skills

173 classes 
taught by 59 
mentors and 

coaches

Money Management 2 
80 classes taught by

15 mentors

Communications & 
Leadership

80 classes taught by
15 mentors

Improving Your English
80 classes taught by 

13 mentors

Module 2
163 students

Module 1
397 students

8 short course 
sessions taught to

199 students

Module 3
90 students

Business Strategy
52 classes taught by

8 mentors

Business Operations
52 classes taught by

8 mentors

English
152 students

689 classes taught by 173 
mentors

to 802 students



Theory of Change Model

Staff

Volunteers

Time
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Staff

Volunteers

Time
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Research 

Materials

Equipment

Tech

Partners

INPUT

Assumptions External Situations

OUTCOME -IMPACT

Short 
term

Medium 
term
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term

OUTPUT
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Participants

What 
we 
Invest

What 
we do

Who 
we 
reach

Short 
term 
results

Medium 
term 
results

Ultimate 
impact 

Situations

Needs

Symptoms 
vs.
problems

Frequency

How 
many 
times

Female 
Domestic 
Workers

Financial 
Edu

ICT

Personal 
Develop-
ment

Business 
Manage-
ment

Two Sun 
per 
month 
per 
module

Two 
modules 
for 
whole 
course

six 
months 
per 
module

Financially
Sustainable 
Futures

Increase 
personal 
and 
household 
income

Upward 
social 
mobility

Increase  
saving

Reduce 
debts

Increase 
self 
confidence

Increase 
social 
capital & 
network
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Our Community
Aidha operations are managed by a small and passionate team comprising the CEO, eight
full time and one part-time staff members. Below is the staff composition as of 30 June
2020.

Interns/Special Projects: We welcome interns and short-term volunteers to spend one to 
three months with us sharing their knowledge and enthusiasm in support of our operations 
or in undertaking special projects.

Volunteering opportunities at Aidha 

Trainees: Aidha’s alumni who want to continue being involved with Aidha. They are the face 
of Aidha at the campus on Sundays and offer critical operational support, welcoming and 
registering new students and ensuring classes run smoothly.

Office volunteers: Contribute time on weekdays, assisting the staff team with day to day 
operations and special projects.

Mentors: Talented and passionate volunteers who share their time and expertise  facilitating 
the Sunday classes and nurturing our students through our programmes.

The staff team is supported by a large community of Aidha volunteers who generously give
their time and energy to enable Aidha to successfully operate and grow. The contributions
of our volunteers are highly valued and we show our gratitude by organising networking
events, responding to the their input and suggestions, and soliciting their feedback to help
our volunteers enjoy their experience at Aidha.

Volunteers

CEO
Jacqueline Loh

Director, 
Programmes & 
Development
Shonali Sen

Campus 
Manager
Vacant

Volunteer & HR 
Manager

Elaine Juan

Finance & Admin 
Manager

Chong Chin Lin

Director, 
Marketing & 
Partnerships

Jeanne Bellec

Programmes 
Associate
Clara Seit

Programmes & 
Marketing 
Manager

Emily 
Butterworth

Student Affairs 
Manager

Paula Samtaney

Communications
Manager

Amirah Ali
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Our Community (cont’d)

52
Institutional 
supporters

22
English 

Mentors 
trained 

65
Event 

volunteers

34
Communication 
& Confidence/

Leadership 
mentors trained

51
Money 

Management 
mentors 
trained 

10

Individual 
supporters 
contributed 

$122,108

11
Business 

Operations/ 
Strategy 
mentors 
trained

22
Computer 

Skills mentors 
trained 

Aidha Annual Report FY 19/20

52% of
attendees at 

volunteer 
orientations go on 

to become mentors
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Our Research

Impact Assessment Research  

Since 2014, with the aid of our corporate partner, Kadence International, Aidha has been
systematically measuring its impact against our Key Performance Indicators (KPIs). The KPIs
are in the areas of: ICT Literacy, Financial Capability, Confidence and Social Capital, and
Business Management.

We believe that robust measurement demonstrates how our programmes impact our
students as well as provides the high levels of transparency we strive to provide to our
donors, supporters and volunteers.

Students’ average 
monthly savings 

increased by 38% 
after M1

85% of M2 students 
save part of their 

income every month

91% of our students 
owned a productive 
asset back home at 

the end of M3 

Note: The above figures are from consolidated survey data from 2018 through 2020.
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Our Research (cont’d)

12

Results show students’ levels of confidence across of our main areas of focus: financial control,
business capability, and computer literacy.

Note: These are average scores derived from a 5pt scale with 5 being the maximum score; the above 
figures are from consolidated survey data from 2018 through 2020.

Financial control Business

Computer usage

The indicators also show our students have increased confidence as they progress
through the Modules.



Grants and Donations

Over the course of the year, our generous institutional partners contributed grants
and donations that offered critical assistance to cover our full programme costs as
the fees we charge our students are heavily subsidised. We are extremely grateful
to our key institutional supporters who include:

•Aberdeen Asset
Managment
•Blackrock
•BNY Mellon
•BTS
•Capital Group
•Duff and Phelps
•Experian

Fundraising Events

FY 19/20 started very busy in terms of fundraising and community events. The goal
of our events is typically not only to raise funds but also to raise awareness about
Aidha’s financial education programmes, encourage employers to consider
supporting their helper to study, recruit new donors, volunteers and supporters,
and gather the community together.

Aidha’s 2019 Gift of Education Campaign: During the festive season (Christmas and
Chinese New Year), we ran our annual fundraising campaign to encourage our
friends, supporters and the general public to make a special gift to support
women’s empowerment and help more FDWs to create a financially secure future
as well as encourage employers to gift their own helper an education at Aidha.
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Our Fundraising
FY 19/20 has been a strong year for fundraising thanks to the committed support of
our long term partners and individual donors as well as the development of
important new partnerships. Despite a challenging second half of the financial
year, we managed to generate $688,127 in funding support in FY 19/20 compared
to $722,610 in FY 18/19.

•Pearl Consulting
•Paypal
•The Rotary Club of 
Singapore
•Tote Board
•Varde Partners
•Wellington Management 
Foundation

•Facebook
•Google
•Macquarie Group 
Foundation
•Manan Trust
•Ministry of Manpower
•National Council of Social
Service
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Our Fundraising (cont’d)

This year we launched the campaign with a fun Quiz night in late November 2019 and the
campaign then continued through to Chinese New Year in Feb 2020. It was a highly
enjoyable community-gathering event with 11 tables of participants, and enabled us to
raise extra funds through an auction of donated prizes. The night was a fun gathering for
our volunteers and supporters and spread awareness of Aidha to new audiences through
corporate tables booked by partner organisations for team-building and client
entertainment.

The Quiz Night had generous support from BTS and Varde Partners as table sponsors and
we were also glad to welcome corporate teams from Vertiv Singapore and We are Caring.
Auction prizes were generously donated by Elite Havens, who donated a villa stay, as well
as by Punjab Grill, Seriously Keto, Barre 2 Barre, Vintage Wine Club and Sports
Performance Specialists, Aidha Board member Shou Sen Cheam and our venue Harry’s.

In all, our Gift of Education campaign this year raised $81,300, which was further
enhanced by a generous 20% match by Tote Board for qualifying funds raised.

Ride for Aidha
Our usual bike ride fundraising event which is part of OCBC Cycle was planned for May
2020 but had to be cancelled due to Covid 19 restrictions. Given the circumstances, it
was decided not to hold an alternative fundraising event at that time.
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Our Fundraising (cont’d)

Fundraising by Supporters

In FY 19/20, many wonderful and generous supporters gave their time and energy to
organise several fundraising initiatives to raise much-needed funds for our
programmes. They included:

• Pasar Glamour held a sale of quality pre-loved clothing in September 2019
supporting Aidha a few other organisations supporting women’s
empowerment

• Latin Queendom held a series of weekend dance events in Mar 2020
• Singapore Cricket Club hosted an International Women’s Day event in Mar

2020
• Women in Sports, Media & Entertainment (WiSME) hosted a fundraising

event in Mar 2020
• Capsule by Juliette provided a donation to Aidha based on a share of sales in

2019
• The Rotary Club of Singapore hosted a film screening event in Feb 2020
• INSEAD hosted a fundraising yoga session in Jan 2020
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Our Fundraising (cont’d)

Cultivating Partnerships

We would like to extend our deep gratitude to all our supporters and partners, whose
dedication and generosity helped us to provide our students with the opportunity to
prepare brighter futures for themselves, their families and communities.

• Facebook has been a very supportive partner throughout the years. This year,
Facebook continued to donate free credits to run Facebook ad campaigns in order
to increase our reach and support our enrolment initiatives and also regularly
helps provide social media and digital marketing workshops for our students and
other foreign domestic workers.

• Google has also been a long-time partner of Aidha, providing us with Google
Adwords credits and also conducting workshops for Aidha students and other
foreign domestic workers to learn to use Google apps and products.

• Our first ever weekday Module 1 batch in partnership with BNY Mellon completed
in October 2019. The weekday class received rave reviews from participants and a
follow-on Module 2 weekday class was scheduled to commence in the first weeks
of 2020. This is on hold and will commence when possible.

• Several other partners have expressed interest to host classes at their premises
with a Module 1 class originally scheduled to be held at Experian in Feb 2020 that
is also currently on hold. We look forward to starting this batch and others as
soon as the public health situation allows.

• As Aidha develops new short courses to inform important finanical decisions like
understanding how to by property, health insurance etc, we have had assistance
from Macquarie staff to gather some country specific information. We look
forward to continuing this collaboration as we further develop this new suite of
course offerings.

Overview of Fundraising Plans for FY 20/21

As we have been doing for the past four years during the festive season from
Christrmas through to Chinese New Year, Aidha plans to run its annual Gift of
Education campaign. As the Covid-19 situation is still limiting in-person events we
anticipate this will largely be an online campaign this year. We also hope to run our
Team Aidha fundraising bike ride as well should the public health situation permit.

In addition to these two major campaigns Aidha aims to steadily build our portfolio
of institutional supporters as well continue to strengthen existing partnerships.
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Our Outreach

Our outreach activities focused on raising awareness of Aidha’s programmes amongst
the FDW community as well as employers and the general public. Our plan was to
alternate Open Houses on campus and outreach events in partnerships with other
organisations, also including short courses as new events. A busy schedule of activities
was ongoing from July 2019 to Jan 2020, however most activities originally scheduled
during the first half of 2020 had to be postponed and ultimately cancelled due to Covid
19 restrictions.

This year we designed and implemented a CRM - Salesforce - in order to manage our
contacts more effectively in future.

We continued to reinforce our presence on digital platforms to reach out to more FDWs
and we have showcased students’ success stories, Aidha programmes and our
dedicated volunteering community through social media and media coverage.

Our initiatives in FY 19/20:

 Coverage on online, print and broadcast media platforms such The Business Times,
AsiaOne, ANZA, Le Petit Journal, Wonderwall, Dayre and more.

 Increased engagement with students, volunteers, corporate partners and
supporters through social media posts and campaigns. Aidha has reached more
than 18,000 likes on FB, over 1,500 followers on Instagram and 1,200 followers
LinkedIn.

 Strengthend our partnerships with Facebook and Google to run effective digital
marketing campaigns in order to raise awareness and support enrolments. Both
Facebook and Google also helped us run workshops for our students.

 Increased the number of visitors and other key metrics on Aidha’s website (time
spent, number of page views, etc.) supported by efforts to generate traffic via
Google search (we reviewed SEM campaigns to increase visibility thanks to Google
Ads grant) and social media (thanks to our FB campaigns and FB activity).
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Our Outreach (cont’d)

❑ Participated in the 10th Foreign Domestic Workers Day organised by FAST and held
on 27 Oct 2019 which was attended by around 10,000 domestic workers from
different nationalities.

❑ Organised a series of outreach events / Open Houses on campus and in
collaboration with partners. We held Open Houses in July 2019 (for Aidha’s
birthday), September 2019 (with our Graduation Competition judging session) and
December 2019 (with a cake-baking competition) and partnership Introductory
Workshops in July, August, September and November 2019. Unfortunately no
similar outreach events were possible since early 2020 due to campus closure.

❑ We also participated in events outside the campus organised by our partners:
Filipino Family Network Intro workshop in July 2019, Indonesian Family Network in
August 2019, CDE Intro workshops in August and November 2019, and Willis Tower
Watson ‘s charity market event in December 2019.

❑ Produced and organised Aidha’s first Inside Life Mini-Photography Contest to
encourage foreign domestic workers to explore photography during the
Singapore’s Circuit Breaker period. We received more than 480 photo
submissions.

❑ Held a free screening of the movie The Helper at United World College (UWC) in
December 2019, to an open audience of foreign domestic workers, employers and
other interested members of the public as part of our Open House. Many audience
members stayed to participate in an insightful panel discussion afterwards. The
event helped to raise awareness about the journey of foreign domestic workers
and of Aidha’s life-changing financial education programmes.
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FINANCIAL HIGHLIGHTS –
STATEMENT OF FINANCIAL ACTIVITIES

Financial Year ended 30TH JUNE, 2020

Income

Course Fee Income 66,579

Donations, Fundraising and Grant 
Income

688,127

Other Income 48,715

Total Income 803,421

Expenditure

Rental 75,247

Staff Costs 510,200

Other Operating Expenses 128,539

Total Expenditure 713,986

Total Surplus/(Deficit) for the year 89,435
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Reserves Policy

The primary objective of Aidha’s fund management is to maintain an adequate fund
base so as to support its operations. Aidha monitors its cash flow and overall
liquidity position on a continuous basis. Our Reserves Policy is to build up reserves
to the equivalent of at least one year of operating expenditure.

FINANCIAL HIGHLIGHTS –
FIVE YEAR TREND AND OUR RESERVES POLICY

Financial Year ended 30TH JUNE, 2020
Five Year Trend

In FY 16/17 Aidha made the strategic decision to significantly lower its fees in order
to make its courses more accessible, knowing that this would lead to a decline in its
income from course fees. FY19/20’s course fee income was further impacted by the
disruption of physical classes since Feb 2020. To mitigate this decline in fee income,
Aidha worked on seeking support from corporate partners. This year, even with the
exceptionally steep decline in fee income due to Covid-19, Aidha has managed a net
surplus.

FY 19/20 FY 18/19 Increase / 
(Decrease)

Unrestricted Funds: Capital Fund and Accumulated Fund 653,012 540,569 21%

Restricted Fund: Others 10,414 33,422 (69%)

Total Funds 663,426 573,991 16%

Ratio of Reserves to Annual Operating Expenditure 0.93 0.93 -



Our Priorities in FY 20/21
Over the coming year, we aim to:

• increase our student enrolment, reaching more foreign 
domestic workers (FDWs) in Singapore  and exploring enrolment in fully 
online courses with FDWs outside of Singapore

•further develop our suite of short course offerings to 
broaden our reach and also provide more financial education content to 
students, alumni and the broader FDW community

•continue to expand our online offerings, both for our short 

courses and our long courses, including the development of an online 
financial resource centre

•deepen and expand partnerships to connect to 
communities/networks of FDWs and employers with our increased 
programme offerings

•as well  as strengthen our messaging and positioning to 
FDWs and employers, particularly through digital marketing efforts and by 
taking advantage of the benefits of our new CRM system

•continue  to support alumni to build successful business
with further runs of our Accelerator programme

•scale up our programme for low-income local women
•continue to grow our core portfolio of funding partners

21Aidha Annual Report FY 19/20
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Aidha

Registered Address
UEN

Board

CEO

Was set up on the 19 July 2006 as a society and
incorporated as a company limited by guarantee on
29 March 2010. It was registered under the
Charities Act on 13 January 2011 and became an
Institution of Public Character on 15 April 2015.

748A North Bridge Road Singapore 198716
201006653E 

Jacqueline Loh (since 2 Aug 2016)

Corporate Information

Date of 
Appointment

Position Board 
Meeting 

Attendance

Claudine Lim (Chair)* 29 Mar 2010 COO, Infraco Asia 4/4

Saleemah Ismail 
(Treasurer)*

29 Mar 2010 Executive Director, New Life Stories 4/4

Clarence Singam-Zhou* 29 Mar 2010 CEO, First Abu Dhabi Bank Asia Pacific 3/4

Chen Weiwen 8 Nov 2011 Founder, My Eye Matters 3/4

Paul Davies 29 Jun 2015 Retired 4/4

Yvonne Chan 14 Jun 2017 Head of Marketing, Asia Pacific, CBRE 2/4

Jason Leow 14 Jun 2017 Head Corporate Affairs and 
Communications, GIC

3/4

Cheam Shou Sen 27 Jul 2018 Director, Barclays Investment Bank 4/4

*Claudine Lim, Saleemah Ismail and Clarence Singam-Zhou have served on Aidha's Board for more
than 10 years. They have contributed significantly to the mission of Aidha through their professional
strengths, expertise, and wealth of experience. Their passion, commitment and the strong networks
they are able to call on to support Aidha’s work are invaluable assets for Aidha’s continued growth
and development.
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Director’s
interest

A Director may contract with and be interested in any
contract or proposed contract with the Company and shall
not be liable to account for any profit made by him by
reason of any such contract, provided that the nature of the
interest of the Director in any such contract be declared at a
meeting of the Board of Directors as required by section 156
of the Act. A Director shall not vote in respect of any
contract or arrangement in which he is interested, and such
Director shall not be taken into account in ascertaining
weather a quorum is present. A Director should withdraw
from a meeting which decides or involves a discussion of a
contract or arrangement in which he is interested.

Auditor S B Tan Audit PAC 

Corporate 
Secretary

Accede Corporate Services Pte. Ltd. 

Bank Standard Chartered Bank

Corporate Information 
Board 
Sub-Committees

Fundraising Committee

Chair:  Paul Davies

Members:
Andrea Hadju-Howe, 
Brigitte Holtschneider

Aidha’s fundraising committee provides guidance and oversight on 
the organisation’s overall fundraising efforts.  This includes working 
with staff to target high potential donors and monitoring the 
effectiveness of the fundraising strategy and it’s implementation.  
The fundraising committee held one meeting during the financial 
year and also communicated by email over the course of the year.  

Audit Committee

Chair: Cheam Shou Sen

Members:  Libby Beeching, 
Wei Chien Yoong

Aidha’s Audit Committee facilitates the external and internal audit 
of the organization for the Board to obtain independent 
information about the organisation’s activities.  This includes 
reviewing the audit plans and reports of the external auditors  and 
conducting checks on key processes to ensure compliance with 
established procedures.  The audit committee held two meetings 
during the financial year.
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Our Partners
Aberdeen Asset Management
Anisya
Archdiocesan Commission for the Pastoral 
Care of Migrants & Itinerant People (ACMI)
Asian Palette Pte Ltd
Australian Chamber of Commerce 
AustCham 
Barclays
Blackrock
BNY Mellon
BTS
Capital Group
Capsule Collections 
Cargill
Centre for Domestic Employees
Complete Healthcare International
Corporate Wellbeing
CYS Remit
Daughters of Tomorrow
Duff and Phelps
Eight Four Capital ?
Embassy of the Republic of Indonesia
Embassy of the Republic of the Philippines
Embassy of the Republic of the Union of 
Myanmar
Experian
Facebook
Foreign Domestic Worker Association for 
Social Support and Training (FAST)
Global Shapers Singapore
Google

High Commission of Sri Lanka
HOME
Kadence International
Latin Queendom
Leprino Foods
Macquarie Group
Manan Trust
MasterCard 
Ministry of Manpower
National  Council of Social Service
Openspace Ventures
Pasar Glamour
PayPal
Pearl Consulting Services 
Redemption Hill Church
Singapore Cricket Club
T. Rowe Price Singapore Pte Ltd
The Rotary Club of Singapore
Tote Board
United World College of SEA
Varde Partners
Vertiv 
We Are Caring
Wellington Management Foundation
WiSME
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